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Where is Statista today -
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Available Data
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Daily Data

VAU S

2|IZE (Reports)

(1) 8 2|ZE (Statistics Report)

(2) @87 2|IZE (Overview Report)

(3) E’-HE 2|XE (Trend Report)

(4) ALEZIO|E 2|2 E (Spotlight Report)

(5) O3l CIALO|E 2| ZEE (Market Insights Report)

(6) HIHL| CIAIO|E 2|ZLE (Company Insights Report)

(7) 250 CIALO|E E2|ZLE (Consumer Insights Report)

QIAIO|E(Insights)
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Industry overview

ClIOIE QA | JHEl|ne|8 257

Advertising & Marketing
+ Advertising

» Brands & Leaders

* Marketing

Agriculture
« Farming
* Fisheries & Aquaculture
+ Forestry

Chemicals & Resources
» Chemical Industry
 Fossil Fuels
* Mining, Metals

& Minerals
« Petroleum & Refinery
 Plastic & Rubber
* Pulp & Paper

Construction
+ Building Construction
* Heavy Construction

- 15024= 1700 JHC| A HH (1/2)

Consumer Goods & FMCG

» Alcoholic Beverages

* Apparel & Shoes

+ Cannabis

* Cleaning Products

+ Cosmetics & Personal Care

* Food & Nutrition

* Furniture, Furnishings &
Household Items

* Garden & Patio

* Home Improvement

* Non-Alcoholic Beverages

* Pets & Animal Supplies

+ Tobacco

+ Toys

Economy & Politics

+ Economy

e International

* Politics & Government

eCommerce

* B2B eCommerce

« B2C eCommerce

« C2CeCommerce

+ Digital Shopping Behavior
» Key Figures of eCommerce
« Paid Content

Energy & Environment

+ Climate and Weather

* Emissions

* Energy

* Environmental Technology &
Greentech

* Waste Management

+ Water & Wastewater

Finance & Insurance

* Financial Institutions

¢ Financial Instruments &
Investments

« Financial Services

* |nsurance

Health, Pharma & Medtech

+ Care & Support

» Health Professionals &
Hospitals

* Health System

» Medical Technology

« Pharmaceutical Products &
Market

» State of Health

Internet

« Communications

* Cyber Crime & Security

« Demographics & Use

* Mobile Internet & Apps

e Online Search

e Online Video & Entertainment

» Reach & Traffic

« Social Media & User-Generated
Content
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Industry overview

ClIOIE Qi | SHE|2E|8 &7 - 15001= 1700f JHO| +Y HH (2/2)

Life

» Celebrities

» Family & Friends

* Love & Sex

* Personality & Behavior

» Public and religious holidays

Media

* Audio

» Books & Publishing

* News

e TV, Video & Film

* Video Games & eSports

Metals & Electronics

» Aerospace & Defense
Manufacturing

 Electronics

* Industrial Machinery
Manufacturing

* Metals

* Rolling Stock Manufacturing

 Shipbuilding

+ Vehicle Manufacturing

Real Estate

« Commercial Real Estate
* Industrial Real Estate

* Mortgages & Financing
* Property Services

« Residential Real Estate

Retail & Trade

« DIY Retail

« Fashion & Accessories
« Food & Beverage
 Furniture Retail

« General Merchandise
« Health & Hygiene

* International Trade

« Office Supplies
 Private Label

* Retail Technology

» Shopping Behavior

» Sports & Leisure

» Subscriptions & Direct Selling
* Supply Chain

« Wholesale

Services
* Business Services
» Skilled Labor

Society

¢ Crime & Law Enforcement
» Demographics

* Education & Science

* Geography & Nature

» Historical Data

* Religion

Sports & Recreation
* Art & Culture

+ Gambling

* Hobbies

* Parks & Outdoors

* Professional Sports
* Sports & Fitness

* Wellness & Spas

Technology &
Telecommunications

Consumer Electronics
Hardware

Household Appliances
IT Services

Software
Telecommunications

Transportation & Logistics

Aviation

Logistics

Public Transportation &
Mobility Services

Rail Transport

Vehicles & Road Traffic
Water Transport

Travel, Tourism & Hospitality

Accommodation
Business Travel

Food & Drink Services
Leisure Travel
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Statista’s Data
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v ERE
(1) 3| 2| E (Statistics Report)
2) @H{ 2| E (Overview Report)
(3) E”-HE 2|ZLE (Trend Report)
(4) ALEZIO|E 2|ILE (Spotlight Report)
(5) O3l QIALO|E 2| ILE (Market Insights Report)
(6) AIL| CIAIO|E 2|ZLE (Company Insights Report)
18I (7) 240 CIAOIE 2|ILE (Consumer Insights Report) Statista 5




Statista’'s Data
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Statista’'s Data
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Overview Reports
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Company Insights Reports
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Market Insights Reports
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Statista’'s Data

OIAIO|E | Insights

. Pl QULOJE:!

~ Market Insights

A MIAIC| TR H‘J% -E—OFoil CHSt
M (forecast) HE Gl sHAl KPI

ClIOIE{E MISZLICY.

O QIALO|E XIS 20F

Advertising & Media /

Industrial / Consumer / Financial
Mobility / Country / Health
Technology / eCommerce

O|HOA QCIAIO|E3 (Add-On)
=

eCommerce Insights

O[AHMA QIAOIES S5l OF3Y
3

=
Z3|0| AQ| H|RL|A M2 st

= USLICH 0PI o5 2|ZEE
IIsiot M MH| AE0{Q| QIMOIEE

uj

2l otHOZ OH fHN|R.

—

O[T QIALO|E of|=H

v 22 TOP A2 T3
v 2201 AE0f T2 S0l s
v GHE A 2

v 2FHSH SHEH D 2IAK| AJ2HEO}

) OF3l OIXHO| E(Market Insights)= KERIS CHsE 20| M A0 k=l G|O|Ef H|O| ARILICY.
2) H4: CIALO|E(Consumer Insights)= Add-On G|O|Ef H|O|AO|Lt, KERIS CHek 2}O| A E-

3) O|HMA QIAIO|E(eCommerce Insights)= Add-On H|O|E{ H|O|ARIL|CE.

FEHS =R

@]

HAM OIAIO|E 2 (Add-On, KERIS £ 4

Consumer Insights

70 QIMO|E= H M| 2H|XIE

CHef 22 MASE HE22AL H|O[E YLITH.

—

2B EY =12 B3I AIFC

YHIE)

70 CAOIE XIS =0k

v Global Consumer Survey
v Brand Profiler
v Consumer Insights Specials
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https://ecommercedb.com/

Statista’'s Data

(1) O 2IALO| E | Market Insights

1 81 0jC|of O A0 E
Advertising & Media Market Insights

- OTT 4[|-| [IHX-” ot A|II- e AILX A|II- []H I

d!

ot HI2

[MYe)

0

AH|XH 0P QIAIO|E

Consumer Market Insights

- M =8 48| Al 27000+ OF2, 17001+ ME HAUER HiE S| 12| HY HI0]H

A - B2 031 QNI
Health Market Insights

- Hef, OTC & TE 17|, CIX|E Aot O|= D2 =2 OiE HI0|E

HXS el OF2l QIAFO[E

eCommerce Market Insights

- WX TR AIEQl Olis, U2 HE, BiekE, MY HRE

on
4
Fo
Ral
i
r=
I
=]

Q

280 QINolE
@ 8

Financial Market Insights

Sth S ORI A el OHK], 28 =0t 42

[ e L

22I

¢ Market
%@ Insights

OIC|AER|Q O3l QIALO|E
Industry Insights

- FRHZY U BE oot Y, 4, 0y Fid, 28, B8 S AblA 2012 HA| X R KIS
DE2|E| O3 QA0 E
Mobility Market Insights

- X528 TN, =<, Ot 8 E-EZ OBt |0 HIS
I

- DY A (KK T, S 2L E| MB|A, Ol & 2 MY 5) XE2F HY
EI3=2X| Ol QIA0|E
Technology Market Insights
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© =18 X &

Global Indicator
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Statista’'s Data

(2) H#M QUAO|E | Consumer Insights

‘Zi#+M 2UAIO| E(Consumer Insights)’=

MIA 5670 =2| AH[XH EHES oot 4= QU=

=t AF ZALC|O[E H|O] A QIL|CY,

I
o = —>
20 7] S B2 1] 84| 0[S
Z2| st Hoz Stolst & YALICH

v 2002 24 0| &2 QIE| R E HIZ S = oF EZALH|O[E

v EZIE FH|of ciet Fo[Hel 42 ZAL

v Ut RHEERI a8 €8 7ts

zsI * Consumer Insights HO|X| HIZ 7}7| [E2]].

Welcome to Statista Consumer Insights

Where are your consumers? R

Benchmark your brand

(@) Consumer
™3  Insights

*Add-On
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‘AEHE|AE} H2|Ql (Statista Brain)’ = ¢&!

LLMs(Large Language Models)2| tH& S Etstaxt 7 L & 7| &

4 N

Research Al joins the power of
existing LLMs to Statista’s dataset using
“retrieval augmented generation” (RAG)

4 0

7 [/Q

‘RAG’, is a technique, for enhancing the
accuracy and reliability of generative Al
models by integrating them with information
retrieval systems to access and incorporate
relevant proprietary content.

=

https://pureinsights.com/case-studies/mintel/

 /
‘ a ha! \

AEHE
HZ g4l o]H 37tx

. O HH[O|EE|= AEHE|AEL S
£|M HIO]E] AFE

. HIoJE 22t (Hallucination)O]

UL 0f 2 R&LIC

2ot lolE e e ¥4S

= U

Al essentials
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https://pureinsights.com/case-studies/mintel/

‘2| | X| Al(Research Al)’ AtE2dl| H7|

You are using the account of
statista %g i~-c.
Statistics « Reports - Insights « e o ;% My Account -

Welcome back to

Research Al
On/_y 2 StepS CII’IO' BOOm.' pe ' l p | E From prompt to insight in 15 seconds

170 indust§es and 1 e [ [———pv—y [ o —"
Step 1) X2 HFE www.statista.com &% -
0| / L20f| ‘AEHE|AEN 2L ‘statista’ A

Step 2) T|Q! H[O|X| & EF Of| 7 HF0i| A

‘Research Al’ 22| 3 {Ist= 22 A

- statista¥a


http://www.statista.com/
https://www.statista.com/research-ai/

‘2| M X| Al(Research Al)’ 100% &-&3}7|

v AEHE|AEL V= HM 7SS

CHAISH AFRSED Al

v 7| E0f Chsl factBt A=
S dM Zap7t e

ASANENANENRN

-0

Ol EZiof cHot 7R E M o

OpZI0|Lt ALZ0f CHSH ‘A H S R SHALE
ARl FHE o chsl Hetst o|slf 7 B

e e ]

OO|ElO[L} e= S H|wStAHLE
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‘2| A X[ Al(Research Al)’ 100% &€ Tip

of2f EtO|Z ALZBH 2

o

A ZFSH EAM|R.

v' Give me insights into the global e-mobility market.

v What are the most prominent consumer trends for
the last ten years in the Australian beer market?

v' Compare the growth rates of the China luxury goods
market versus Japan.

v" Provide a list of top ten most valuable brands in Asia

2| X Al=

ShEE AES U

=2 =

AEO] 7S EfLICH
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2| A X| Al: 3 Key Take-aways

| MX| Al=,,

1 AEHE|AE ER|Q12 =8 LLMsS| SHAIE
o HEHH MBE £ A= HIE HT

E|12F EA| AfO]2
2 o

o| nyzy
ks Z440] Ofl, A3

3| M| Al AR 57 3. wa0z=s00ts:
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